
TIKTOK HAS ALREADY
CHANGED HOW WE CONSUME 
DANCING AND COOKING,
IS FASHION NEXT?

THE CLOCK ISTICKING
BY RUSSELL WESTBRICK

TikTok has everything and much more that 
fashion consumers are looking for daily that other 
fashion media outlets just cannot provide. It is 
quick, it is now, and it is always up to the latest 
trends before everyone else. Above all, TikTok is 
consumer driven, so it is more relatable to the 
audience than any publication could ever be. 
 TikTok also features a good amount of those ‘I’  TikTok also features a good amount of those ‘I’ 
words, influencers. They are everywhere, like flies, 
flies that are just waiting and urging to influence 
you. Fashion is run by the brands, and even though 
the relationship between brands and publications is 
mutual, publications need brands much more than 
brands need publications. Fashion brands more 
than any other industry use influencers to promote 
products. Influencers are here to take fashion 
media over and TikTok is at the forefront of the 
action 

 It is late on a weekday night; you realize that 
what you were thinking was going to be just a 
 It is late on a weekday night; you realize that 
what you were thinking was going to be just a 
couple of minutes on TikTok turns into 3 hours 
scrolling through the app. Because of the content 
you interact with, most of the videos you view on 
your “for you page” on the app are fashion related. 
11 get ready with me videos, 6 top 5 brands to shop 
for videos, 16 snippets from the runways of Paris 
Fashion Week, and 3 interviews with civilians in 
London about what they are wearing today. All that 
diverse content under one platform, and you do not 
move a muscle or pay any fees.  

 One creator catches your eye more than anyone
else, his style is different, a different that makes you 
think that it should not be different because
everyone should strive to look that cool (He is like really 
really cool looking). His name is Wisdom Kaye. You 
click
on his page and see that his content consists of styling on his page and see that his content consists of styling 
and displaying outfits that little brands such as Burberry 
and Prada have sent him to post on TikTok. It is not only 
the high-end brands that he
highlights, but when you scroll
down a little more you see that
he styles more affordable outfits
such as clothing from amazon.such as clothing from amazon.
This versatility is what makes
Wisdom so special and so popular on
the app. All that varied content from
just one creator. You click off his page
and it is on to the next.

Wisdom Kaye in
H&M

“As fashion’s 
influence grows, 
a new generation of 
fans is taking 
fashion-watching 
into their own 
hands.”




